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<lri Ram College, Muzaffarnagar

(Departinent of Journalism & Mass Communication)
_ Date 11-09-2018
Notice
All the Faculty members of Journalism & Mass C‘c}mmunicaﬁbn Deparrmeﬁr are
hereby inform that there will be a discussion over " Participatory Development
Communication" 10pic delivered by Ms. Vaishali Garg, Facully, Department of
" Jowrnalism & Mass C rmmmnicaric-m on dated 15-09-2018 at 3:30pm. Kindly

participate in It and have healthy discussion over the topic.

(Cadb}ﬂ» ) | /s T

Mys. Nibha Sinha Dr. Ravi Gautam
Convener, Saturday Club HOD
JMC Dept. of JMC

Signature

_ﬁ_a_ﬂaf Faculty
: Dr. Ravi Gautam
. e
2 Dr. Rajesh Krishan Bhatt
3. Dr. Sancia_:-ép_ Srivastava

Ms. "».f'_ﬂisl:-al_i {iu;lg_

—__\l:?i_\r"&;'iff‘

5 Mr. Vipin Kumar "

o Vi Rakesh Kumar ——/Hfﬁ@&j '
7 | Mrs. Nibha Sinha ] radho

8. Mr. Brij Kishor Singh {{]‘_ X . -

Y =



Date 15-09-2018

Shri Ram College, Muzaffarnagar
(Department of Journalism & Mass Communication)
Attendance Sheet of Saturday Tea Club
* Session 2018-19

1 SNo.tl .N_gmw of Faculty

Ds Sandeep Srivastava

Ms. Vaishali Garg

|
l 1. . | Dr. Ravi Gautam ' (amu,,!ﬂbu__
. Dr. Rajesh Krishan Bhatt c-’\? CL‘XML;/

Mr. Vipin Kumar N, JELW}/

2
3
i
5
6.

Mr, Rakesh Kumar ol

o [ _mhlm Sinha : f}u%

. Brij Kishor Singh %‘ﬂ\

“Manu Kaushik wu;.:i__,
Mr. Tarun Pal i ’(W




Name of fuculty-Vaishali Ga re
Date-15.09.2018
Topie-Participatory development commurieation

The evirlution of the Pit e ipatory des clopment commun:eation school involved collaboration between First
Warld and Third World developmen! communication organizations. It focused on community invelvement in
development efforts and was influenced by Freirean critical pedagogy and the Los Bafos school {Besetre, 2004)

Waorld Bank

The World Bank actively promotes this field thraugh its Develnpment Communication division and published
the Development Commnn ation Sowccbook in 2008, a resource nddressing the history, concepts and practical
applications ol this discipline

Exaniples

*  Une of the first examples of development communication was Farm Radio Forums in Canada’ From
1941 1o 1965 fammers met weeldy to listen 1o radio programs, supplemented by printed materials and
prepared questions (o encourage discussion, At first this was 4 response to the Great Depression and the
need for incrensed food production in World War Il Luter the Forums dealt with social and EConomic
issues. This model of adul; cducation or distance education was later adopted in India and Ghang:

*  Radva DAL was the community  broadeasting statlan of UPLRE College of Development
Communication. [t was a forerunner of the school-an-air (SOA) concept that provided informal
education for farmers, DZLB hosted SOAs on nutrition, pest management and cooperatives. DZLB
aired educational programmming for farners and cooperutives.

*  lustructional television was used in I ¢ saivador duriog the 1970s to improve primary education. One

problem was a lack of trained teachers. Feaching marerinls were improved to make them more relevan.
Muore children attended school and graduation rates increqgec [ ]

* In the 19705 in Korea the [Manned Paremthoom| Federation suceeed in lowering bitth rates and

 improving life in villages such ns Orvo Li. It mainly used interpersonal communication in wonien's

clubs. Oryu Li's suceess did not recur in all villuges, The initial effort had the advantage of a
remarkable local leader and visits from the provineial sovernor, '

* A social marketing project in Bolivia in the 1980s tried 1o get women in the Cochabamba Valley 1o use
sinybeans in their cooking. This was an attempt 10 deal with chronic malnourishment among children,
The project used cooking demonstrations, posters and broadeasts on local commercial radio stations,
some people tried sovbeans bt the outcome of the project was unclea

= In 1999 the LIS pn 13C Comics planned 1o disteibute G00,000 camic books to children affected by the
kosovo War, The books were in Albanian and featured Superman and Wonder Woman. The aim was
to teach children what 1o do when they find an unexploded land mine left over from Kosovo's eivil war.

The comic b?gks mstruet children not to touch and not 1o move, but instead to call an adult for
hElIL_--. il e A

s Since 2002, Jourmalists fur Human Rights, o Canadian NGO, lias operated projects in Ghana, Sierra
Peong, Liberin, and the Denoeratie Repi blic of the Conpe. JHR works directly with journalists,
praviding monthly workshops. student sessions. on the Jub training and additional programs on a

canntry by cammry basjg o e

Palicy



Development communication is miended to build consensus and fue] litate knowledge sharing to achieve positive
change in devclopment initiatives, It disscminates information and employs empirical research, two-way
communication and dialoguc among stakeholders. It is a management tool to help assess socio-political risks
and epportunities, By using communication to bridge differences and take action towards change, development
communication can lead to successful and sustainahble results,

Development communication i< a response tn Wistoric, social and economic factors that Hmit access 1o
information ang eitizen pasticipation, | hess el poverty and unemployment, limited access to basic
services, remaote settlenent putterns. lack of acesss to lechnology, lack of information, inadequate health
services, lack of education und skills und lack of infrastructure.

FAQ asserted that communication can play a decisive role in pramoting human development, Democracy,
decentralization and (he marker veonamy empower individuals and communities to control their own destinics.
Stimulating awareness, participation, and capabilities is vital, Policies must encourage effective planning and
implementation of communicion Mrograms.

Lee advocated thar communication policies and practices require join action among leaders in social, economic,
setentific, educational and loreign affairs and that s uecess requires constant contact and consultation with
communicitors and citizens.

UNESCO conducted studies on communication policies as pan of the resolutions adopted by the General
Conference off UNESCO during its 16th session in [970.1ts objective was to Rromote awareness of
eemmunication policics al e governmental, nstitutonal ind professional levels of selected member states The
selected countries were |relmid, sweden, Hungary, Yugoslavia, West Germany, and Brazil, Two years later, a
UNESCO meeting of ENPLTES Gn communieation policies and planning defined eommunication policy as a set of
norms established to guide the behavior of communication media According to these experts, the scope of
communication policies comprises:

*  The values thar determine the struetue of communication systems and guide their operation
*  The systems of communication, their structures, and operation
*  The output of these svstems and their itpact and social functions

The Asian Media Informution and Communication Cenire (AMIC) was commissioned by UNESCO to do a
feasibility study on "Training in Communication Planning in Asia" in 1974, It organized the first AMIC
Regional Conference on ey clopment Communieation Policies and Planning in Manila, Philippines in May
1977 Attended by delesates from ten countries, it drew up basic recommendations including the organization of
national development communication councils by eacl country's governmental, educational and media groups,

According to Habermann and D Fontgalland, the difficulties in the adoption of a viable development
communication policy have Lo be simultaneously analyzed horizontally and vertically. Horizontally government
agencies, semi-governmental offices (e.o., rural extension service), independent development organizations and
private media outlets must coordinate policy. Vertically, information must flow in both directions between the
population bose and decision-making bodies. This involves local and supra-local administrations that are active
in handing ow directives and feporting hack to the government. Commonly, default policies do not
ehcourage/require such institutions 1o feed information from the pupulace to policymakers, with the exception of
govemment extension burcausln 1986 Quebril stressed the importance of equally recognizing systematic
practice along with formal research as g legitimiite busis for dicisions, According to her, research must precede
and become the foundation of policy,

Stakelolder analysis

The design and Implemcntition o policies is hecoming more complex, and the nuinber and type of actors
involved in policy implementution more diverse; lience, the palicy process is evolving towards mulli-actor and
multi-goal situations. "Suikcholder” has been variously defined according to the goal of the analysis, the analytic
approach o the policy aren. Where several groups of stakeholders are involved in flie policy process, a
stakeholder analysis can provide a usefil resource.



stakeholder analysis enn he lp analyze the behavio, interions, mterrelations, agendss, interests and the
resolirees of sinkeholders in the poliey processes Croshy described stakeholder analysis as offering methods and
approaches to analyze the interests and roles of Key players. Hannan and Freeman include groups or individual
who can affect or be affected by the aclievement of the organization's objectives, while others exclude those
who cannal influgnce the outcome. For [nstance, Brugha and Varvasovszky defined stakeholder as "i'ndjviduals,
groups. and organizations who have an interest (stake) and the potential to mfluence the actions and aims of an
organization, project, or policy direction " Accarding to Flor, a stakeholder analysis of communication policy
would reveal (e interplay of the ollowing sectors:

*  Government - Loacts all communicarion policies, making il the most powerful stakeholder
*  Education sector - Conducts research that underlies subsequent policies,

*  Communication industry - Influences  communication policies. May adopt self-repulation to
voidideay tovemment resulation. For example, the Kapisanan ne mea Brodkaster sa Pilipinas and
Ui Philippuw Press [nstirygre msniuee erhics ¢ wes,

*  Private secior - Avald policies that limit Cantent and 10 protect themselves From opponents,

*  Religious seotor - Traditionally opposes policies that allow obscenity, violence and profanity to be
distributed,

=  Forcign interests - g internarional lending ngencies mey demand the end ufrnc-nupo!ies—inc]uding
state media entities —as u condition for financial aid.

= Consunters - Traditionally not consulted, but more recently claiming to protect the public interest,

The United Nations has recognised the importance of “the need to support two-way communieation systemns that
enable dinlogue and that allow communities to express their aspirations and concerns and participate in
decisions..." Such two-way interactions can help expose local reality. Keune and Sinha claim that community
mvelvenient in development communication policy is 'mpartant, is they are the "ultimate and perhaps the most
important beneficiaries aldevelopment communication policies and planning

Historical perspectives
See also: History of communication

Cuilenburg and MeQuuil (2007 ientify three mam phases of communications policy-making: Emerging
Communications Industry Policy (until the Second World War)—during this era, cominunications policy mainly
supported state and corporate benefits, Palicy covered telegrapl), telephony and wireless and later, cinema.
Policies were ad lioe measires designed to facilitate a series of technical Innovations.

*  Public Service Media Policy (1945-1980%— Afier the Second World War, policy was dominated by
sociopolitical rather than economic and nationa| strategic concerns. This phase began after the Second
Waorld War, Policy expanted from adidressing technical matters to the content of communications and
e eover the traditional press.

*  New Communications Palicy Paradigm (1980 10 present)—Technological, economic and social trends
lundamentally cliansed medis policy fram 1980 onward. Technological converpence became an
agendu jtem when the LIS Office of TECJMOMQEJ}H published its pioneering study, Critical
Conneetions (OTA, 1990) followed by the European Union (CEC, 1997). "Convergence” meant that
the houndaiies between  information techmologies Blurred: computer and Telecommunications
converged o jelematics personal computers and television become more similar; and formerly
separaled nelworks become (Mierconieted Regulation of mass media became increasingly linked to
telecommunications regulation,  Globalization and the permeability of national frontiers by
multinational media limited the impact of policy in most countries.



Critiques

Development communication polivy as & feld experienced persistent conflier, Debates operated within the
discourse of each period: antonomaus v dependent in the 504! unequal Narth-South communication flows i
the 60s and 70s; transnationn| corporations and non-governmental actors in the §0s; the converged global
ini‘nrmajinlr: mciet{ ﬁnd the market-bused media strueture in the 905, and online media and the dioital divide in
the 2000 ot s

F:H‘til:ipntiurl

Hamelink ainl Nordenstreng called fo multistakehnlder panticipation in Information and Communicationg

Technology(1CT) governance and for formal and infarmal policy development mechanisms to enable state and
nof=state actors (o shape the media and communication industries,

Funding ngeney hias

Manyozo sdvocated rethinking of commitication for development policies, perceiving a faflurs by
comnumication policy makers 1o ietlify funding institutions that encourage culiural imperialism and unegqual
power telations between Western and [oea| organizations, He attributed this to the absence in communigation
policy debates of a political economy discourse, | reviewing the different approaches to communication for
development policies media, participation and comnumity dialogue — Manyozo criticizes groups that
emphasizes one uver the others,



Shri Ram College, M uzaffarnagar

. (Depurtment of J ournalism & Mass Communication)

Date 25-09-2018

Notice
All the Faculty members of Journalism & Mass Communication Department are
hereby inform thal there will be a discussion over npowers, Practice & Procedure
of Press Council' 1opic delivered by Dr. Rajesh Krz'shan. Bhatt, Faculty
Department of Jowrnalism & Mass Communication on dated 29-09-2018 at

3:30pm. Kindly participate in it and have healthy discussion Over the topic.
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Date 29-09-2018
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Name Of Faculty- . Rajesh Krishan Bhagt
Date-29.09.2018
Topic-Powers, practice and procedure Of Press Council Of India

The Press Council of lidia was [irst set up on 4 July 1966 by the Parliament 1o regulate the
press in India, The busis g that time wis the Presy Conncil Act, 1965 which resulted from the
recommendations of the Firsi Press Commission of dia (1952- 954). The stated objectives
were "to liclp newspapers maintain their independence" and 1o "raise the standards" through a
code of conduct, maintaming “high professional standards" and “high standards of public
taste”. However, after 1978, the Council functions under the Press Council Act 1978 which
arose from the recommendations of the Second Pregy Commission of India (1978) which
argued. among otler things, for a “cordial relationship between the goverminent and the
press”,

The Press Couneil is a statutory, quasi-judicial body which acts as a watchdog of the press. It
adjudicates the complants against and by the press for violation of ethics and for violation of
the freedom of the [ress respectively.

The Press Council is headed by & Chairman: usially. a retired Judge of the Supreme Court of
India texeept for the first chairman, :!MiELJL}11|dI1ulkaL who was a sitting Judge of
Supreme Court of India in [968).11 consists of g Chairman and 28 other members. Of the 28§
members, 13 represent the working journalists. Of whom 6 are to be editors of newspapers
and remaining 7 are to he working journalists other than editors, 6 are to be from among
PEISONs who own or carry on (e business of management of Newspapers. One is to be from
among the persons who Minage news agencies. 'hree are o be persons having special
knowledge or practical experience in respect of education and science, law and literature and
culture, The remaining five are 10 Members of Parliament ; three from Lok Sabha, and two
from Rajyu Sabha, The members serve on the Counci tor a term of three years. The Council
was last reconstituted pn 22 May 2001, The present Chairman is Justice Chandramauli
Kumar Prasad.

The Council is fundag by revenue collected by it as fees levied on the registered newspapers
in the country on (he basis of their circulation, No fee is levied on newspapers with a
circulation of less than 5000 copies. The deficit is made good by grants by the Central
Government, through the Ministry of Information il Broadcasting,

. A
Complaints Procedyret!!

A compliaint against o tewspaper for any publication 1e complainant finds objectionable and
affecting him personall ¥. or tor non-publication of iy material, should first be taken up with
the editor or othey representative of the publication concerned. :

If the complaint is not resolved satisfactorily, it may be referred the Press Council of India,
The complaint must he specific and in writing and shoyld be filed/lodged within two months
of the publication of 1]y impugned news item in case of dailies and weeklies and four months
m ull other cases, aleng with the original phatosta copy of the impugned clipping (an English
translation il the maiter is jn g South Asian language), The complainant must state in whal
manner the publication/non-publication of the matter is ebjectionable within (e meaning of



the I'ress Couneil ACL 1978, and enclose o copy of the letter to the edilor, pointing out why
the matier is considered objectionuble, The editor's reply thereto or published rejoinder, if
any, may alsa be g ached 10 it. A declaration stating that the matter is not pending in any
cowrt of law is also required 1o be fjled. '

If a newspaper or journalist is aggrieved by any action of any authority that may impinge on
the freedom of the press, he can also file g complaint with the Council. The aggrieved
newspaper ot jownilisl may inform the Council about the possible reason for the action of
the authorities upainst him Lo il it s us 4 reprisal measure taken by the authorities due to
critical writings or us 4 result of krisan the policy tha may affect the freedom of the press
(supporting documents, with English translation if they are in a South Asian language, should
be filed). A declaration reparding the non-pendency of the matter in any court of law is also
necessary.

On receipt of a complaint made o it or otherwise, if the Council is prima facie satisfied that
the matter discloses sufficient ground for inquiry, it issues a show cause notice 1o the
tespondents and then considers the matter through its Inquiry Committee on the basis of
wrilten and oral evidence tenderad before it. If, on inquiry, the Council has reason to believe
that the respondent newspuper has violated journalistic norms, the Council keeping in view
the gravity of the misconduct committed by the newspaper, warns, admonishes or censures
the newspaper or disapproves o' the conduct of the editor or the journalist as the case may be.
It may also direct (he respondent newspaper 1o publish the contradiction of the complainant
or a gist of the Couneil’s decision in its forthcoming issue. '

Similarly, when the Council upholds the complaint of the agprieved newspapet/journalist the
Couneil directs the concerned sovernment to take appropriate steps 1o redress the prievance
of the complainant. The Council mary, if it considers necessary. make such observations, as it
may think fit. in any ol jis decisions or reports, respecting the conduct of any authority,
including Government.



<l,ri Ram College, Muzaffarnagar
(Departinent of Journalism & Mass Comint unication)

Date 03-10-2018
. Al the Faculty menbers of Journalism & Mass Communication Department are
hereby inform that there will be a discussion over " Press Information Bureau"
topic delivered by Mr.Brij Kishor Singh, Faculty Department of Journalism &
Mass Communication on dated 06-10-2018 at 3:30pm. Kindly participate in it and

have healthy discussion over the topic.
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Name of Faculty- Brij Kishor Singh
Date-06.10.2018
Topie-PRESS INFORMATION BUREAT

The Press Information Bureau (PIB) is the nodal agency of the
Government of India to disseminate information to the print and electronic
media on government policies, mogrammes. Initiatives and dchievements,
[t funetions as an interface between the Government and the media and
dlso serves 1o provide feedback to the Government on peoples reaction as
reflected in the media,

PIB disseminates information through different modes of communication
viz, press  releases, press  notes.  feature  artieles, backgrounders,
photographs.  database  available o1 Bureaus wehsie, Information
disseminated is relcased in English, lindi and Urdu and subsequently
translated in other Indian languages 10 reach out (o about 8,400
newspapers and media orpanizations in different parts of country.

In addition PIB orpanizes Press Conferences, Press Briefing, Interviews of
the Ministers /Secreltarys and other semor officers [or sensitizing media
Persons on important policy initiatives of the Government, The Bureau
also conduets Press Tours 1o successlul project sites to enable media to
have first hand account of developmental activities going on in the
country,

ORGANISATION AL SET-1ip

PIB has its Headquarters in New Delhi. It is headed by the Principal
Director General (Media & Communication) who is assisted by a Director
General and eight Additional Director Generals at Headquarters, Besides,
the Burcau has Departmental Publicity OMicers varying in ranks from
Directors to Assistant Directors and Media & Communication Officers
who are attached with different Miniswies in order of the Officers rank and
Ministrys size, importance and sensitivi Ly,

PIB also runs a Control Room (News Room) al Headquarters 1o ensure
dissemination of information afier normal working hours on weekdays
from 6.00 pm to 9,00 pm and from 3,00 prr w 9.00 pm on weekends and
holidays,

PIB has eight Regional Offices headed by Additional Director Generals
and 34 Branch Offices and Information Centers to caler o information
needs of regional press and other medis, In addition to release of publicity
malerial issued from the Headquarters in local language. these Regional
and Branch Offices of pPIR issue original press releases, press notes,
backgrounders etc. whenever an important cvent is organized by any of the
Central Ministrics or Public Seetor Undertakings in a particular region.
These Offices also take u p the decisions of the Centra) Government which



e

may be of special Importance to g prlicular region for focused publicity
through information dissemination an sustained hasis.

Activities Iol' PIB can be broad by classified in three Categories viz,-
Infnﬁmtiun . Fduecation & Communication (PUBLICITY)
Feedback

Acereditation & Special Services

[EC (PUBLICITY)

Departmenta] Publicity Officers 1DPOs) have been attached to various
Ministries and Departments for disseminating information 0 the media
through press releases, press notes. backgrounders etc. and also hy
arrangmg  press conferences, press tours, media briefings etc., These
Officers have been consistently providing the requisite service to thejr
respective Ministries and have been also-meeting the information needs of
media in respeet of those Ministries. DPOs also advise their respective
Minisiries on all matters pertaining to infurmation needs of media and
Mintsiries publicity requirements,

Beside the routine publicity work, the Bureay makes some special
endeavours 1owards publicity like Editors Conference on Social and
Infrastruciure lssues, Economic Editors Conlerence (EEC) PICs and Press
Tours,

PUBLIC INFURMA | 1O CAMPAIGNS (PICS)

Public Information Campaigns(P] (s) are organized as iformation camps
in collaboration with DAVP, DFP. S&DD ete. to provide mformation to
common people on various schemes of the Central Gowi, The strategy of a
PIC is to combine information dissemination with the delivery of services
at the doorsteps for (he beneficiaries particularly in rural areas, It
envisages dircet contmer wiyly the Aam Aadmi and secks 10 empower
citizen particularly from rural areas with knowledge of various welfare
schemes of Central Govt, under the | lagship programmes.

PRESS TOURS _ _
Suceessful projects. under various schemes of the Central Govt. in remote
and backward regions of the country are identified and national and local
media are wken on tours 1o vis these projects (o gel first hand account of
the ettorts of the indiduals, nrganizations and Liovernment ageneies and
report the same in media

FEEDBACK, FEATURYI A ND PHOTO SERVICES

Bureaus officers attached 10 various Ministry/Departments also provide
teedback to their respeetive Ministries and Departments. As part of the
apecial Services, (he Feedback Cell in pPIR prepares Daily Digests and
Special Digests based on news stories and editorials from National as well
as Regional dailies and periodicals for the use by Ministries, The Feature



Unit of the Bureau issues buckgrounders, updaies, inlo-nuggets, features
and graphics, which vwere also sent o the Regional, Branch offices for
translation and circulation 1o the [oeal mediz

ACCREDITATION AND OTHI R SERVICES

The PIB provides accreditation 1o media representatives j ncluding foreipn
media at the Headquarters. This facilitates them 10 access information
from the Government sources. The number of media persons accredited is
1618 correspondents and 476 cameramen/photographers | Besides, 152
technicians and 84 editors and media eritics have also been granted
accreditation, The Bureay has adopted a fully online system  of
accreditation from Lhe year 2009,



Shri Ram College, M uzaffarnagar

(Departimentt of Journalism & Mass Communication)

Date 15-10-2018

Notice
All the Faculty members of Journalism & Mass Communication Department are
hereby inform that there will be a discussion over "Radio Discussions” topic
delivered by Mr. Manu Kaushik, Faculty Department of Journalism & Mass
Communication on dated 20-10-2018 at 3:30pm. Kindly participate in it and have

healthy discussion over the topic.
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Name of (5, ilty- Manun Kaushil,
Date-20.10,201 4
Topie-Radio Discussions:

In radin, this technique is used to jo people have differen point of views on matters of public concern. Radio
iiscussions gy produced when there are social or economic issmes which may be controversial. ‘So when
different experts meer and discuss such jssyes, people understand varjous point of views. Generally, these
diseussions on radio are of longer duration- say 1510 30 minutes, Two of three people who are known for their
views and are well informed senlor persons or journalists, who act as a maoderatar, takes part and discuss about a
particular 1opic for about 30 minutes.

The radio discussion usually mvolves seversal Prticipants and a moderator I'he discussions are usually over
i Issues and everis that are of somge inporancs to the common tman. Radio discussions could be on any subject:
polities, medicing, science, sparts, literature, engineering, ¢,

. T A radio discussion eannar and should not be lully scripted. This does not mean that the programme should
proceed any way, It has to be very carefully structured b the moderalar, First, the participants have to be chosen
~ With great cire. They should e well informed on wihatever subject they are to discuss and they should be
willing to be disciplined in their own presentation under the direction of the moderator, Undisciplined
FIFtiipants con ruin the whaole discussiong by Projecting ther point-of-view al the expense of others. This is a
cammon phenomenan when politicians dre asked o speak. A good participant |istens, awaits his tum and

chonses to debate instead of argue.

Similarly, o modertor should be non-partisan. Shehe should not be partisan and ensure that everyone has an
equal chance o speak.

Preparation for Discussion
{illmlilirs e gund radio diseussion moderite

* Inmodice the tapic briefls angd cumprehiensively

* Clanfy the focus af the discussion

= Introduce the participants aned clarify why they are eligible to speak on the jssye

s Tesent u question or slatement

* Chuwse a participant 1 resprin | o

* Goround the table 1o make sure that everybody LEls 4 chanee to spenk

* Bring together differing pomnis of view in interesting Juxtapositions

* Encournge the participunts 1o speak by being interested

* Taetfully contral 4 meandering spealsey

* Perstale an eviisive spedher 1o ke @ o

* Ensure that evervone las a clance o speak

* Cunglude by summi g Up the mnin points of tie discussion and thanking the participants

Research plavs an important role in organiing a discussion. The producer of a discussion has not cnly to study
the subject being discussed but make an intelligent choice of paricipants, The participants need not be ‘experts’
i the formul sense of the warrd but should have soma reason lor being on the panel
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Name of Faculty- Nibha Sinha
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Topic-Radio Documentaries/Features: A | ol programmes you see on television are educational and public
service docunentarles. Radio also s 1his Torimt, Unlike documentary films, radio documentaries have only
sound — Le du human voice, musiy and sound cffecis, So g radieo documentary is a programme based on rea|
sounds and real people and tlhejr views and experiences. Radio documentaries are based on the facts presented in
2 attractive manner or dramatically, Radio documentarics are radio’s owy creative format, The producer of a
documentary needs to be VETY crealive to use human voice, seripl, music and sousnd effects very effectively.
Radio documentaries are also cuffed radio features,

Types of radio feature and docimentary
There are main. s two Lypes ol fealures: nneragy e ‘ealures and drwatized featres,

Nurrative Feature: |n Marrative Features, the thread of narration runs through the entire Programme in which
dialogues are avoided. It includes extracts frem a variety of sources including books, MEemoirs, reports,
disparches. library recording etc. Biographien] features belong to this genre, A namative feature is possible on
any subject in which the producer can access material recorded or printed and create a word picture, througl
appropriate use of the accessed malerial ind suitahle narvation

Dramatized Feature: It s (e chiaracteristics of diama b unlike plavs which deal with fietion, it aims at
imaginative presentation of the faers. It s andertaken when OB recarding is difficult to obtain or js not found
necessary. To quote Elwyin Evans, a well known feature producer of the BBC "Invented dialogues in the mouth
of invented characters sometimes express the essence of a hutnan situation beier than any words one can dig out
of real people”. A dramatized feature is not merely a talk seript read by three or four voices but there is
emphasis on dinlogues and presentation by drama voices,

Bl Documentary is zenernlly of 1wo types; the informative and ivestisalive,

I- Informative Dncumcnmr}-: [t can be an any subject or theme, pErson, event, activity or institution
undertuken to widen the horizan of the listeners. It tries 1o nvolve the audience both emotionally as
well as intellectually by presenting o wide spectrum of information. The subject can be an eminent
freedom fighter, AIDS iwarencss, o research Institute or the discovery of insulin ete.

2= Investigative Dacumenta Yo A the title figel Falgeosts, Ivestigative Documentary investigates some
issues. It takes up speeial problems like street’ chiliren, bride burning, drug addiction, corruplion in
public life, bogus universities eie.

Planning Of Features and Documentaries

A madio feature or documentary |jke any other radjo programme, has (o seize the attention of the audienge, For
that, it is crucial that the feature i g strong introduction. The introduction would also depend on the type of
radio technigue vou adopt. Ofien sound and nyusic and not necessarily, the spoken-word, that can make the
besinning of & Progranume atirsclive s compeliing. You have to use vouwr creativity and ingenuity to come out
with very atractive openings of a radio feature. Conceptualization is the first stage of planning, !

Conceptualizuton

You have already read In (he preceding units that in order 10 make any radio programme. Cne has to have ideas.
A radio person has to be on Constant scarch for new [dees for conceptualizing programmes, Tl same 4 true
while planning radio features and docwmentiries, The producer has 1o be very observant and look around for
iddeas for features and documentaries, While talking o people, mteracting with expens, travelling or walking an
the strects, bright ideas may flash across his'her mind which may be seful for developing programmes, [deas
are also gathered while allending & lecture, watching a play or a sporting event or even while buying things in



the market. Some of the lopics may be from your memory, others may stem from an experience or something
Youstrongly feel abow,

The tips usually BIVeN to new producers are:

. lKeep a noteboal; hindy to jot down deas asund when they smike,
Be observant while travelling as good procramme ideas originate while travelling,

. Whatever is being read should be read with concentration g any interesting article or news
ilem may give an ides for i lesture,

. Talking to different Peaple can generate new idegs for features,

. Always have an open mind and be receptive 10 ideas.

Research

Al the stage of ganerating ideas soneeptuahizing g Plogramnte, vou as o producer have to wark on Your own.
You need to understand the subjeet and come to erips wirh it Very often, the infﬂnuaﬁun. data or documents
available may not be adequate; hence, researcls may be required. Research helps you to cover the relevant and
vital aspects or issues involved |n their enitirety. It enables You o define the scope and sharpen the focus of the
programme,

ILesearch comprises hoth library research and fBeld rescarch, Library research is cuIJcctIng material from books,
periodicals and report, Ficld researdl ineludes Contstilling persons connected wiih the subject. In many cases, the
producer has to double up as tesearcher for collecting and collating information from various sources,

Defining the Seape

A radio programme, as you are aware, essentially seeks to cater Lo the needs of the listeners, You should ensure
that the topic chusen is not on v relevant to the target audience bt also pe comprehensible to them, For this, it is
Imperative that oy roursell fave cliriy of subject and the tremment YOu prapose to give to the subjact, This
means defining the abjective ung (he seope ol such programmes. If |lis is ot done judiciously, ¥ou may end up
with & plethora 01 material which would make production und cditing a difficulr task, Eventually, you may miss
the tocus and fail 1o Commuiiente the essentip) gspects of the programme,

The scope of the prografmme s not g deenile:d wrilesup. It is a statement of the olijectives of the programme. [t
nray contain at ihe most abour 200 words, It starts with a working litle which can be changed later if you come
cross a better and a catchier ane, [T tfi producer 1s planning a Prosriimme on consumer protection which is 5
Vst subject, outline the scape of the programme afler studying the available iaterial. It helps in focussing on
the core issues, on which emphasis has o be made, fucs to be brought out, and PErsons 1o be interviewed efe,
Such a systemntic approach helps in avoiding wastage of effarts,

Plan of Action

Alter defining 1he ebjecrive of the Programme and working on its stope, you have to chalk out a plan for
mroduction process. For the st production of o radio Feature documentary, you have to do a lot of paper
work. You have 1o intimate the orgazation or individuals concerned about the date and time and schedule of
recordings so that the persons are availghe it the time of histher visit. Even if you speak to someone personally
o over the telephone, it js alwavs advisable to write and confirm (e appointments so that there are no last
minue gliteches.

I radio, deadlines are of greal inportunce. A programme like g teature iy generally prepared well in advance.
To bent the deadlines, various fictions mvelved in the production of the programme need to be drawn out. You
must outline a checklist of all {iese activities, including the sound effects 10 be recorded, the interviews to be
conducted and the information 1o he collected, In the case of studia based fealures, you have 1o prepare the list
of recordings available in tlie library, materinl which is 1o he recorded in the studios, the artistes to be invited for
voieing the seripl, the date and rime of recording ete. For outer broadeas (O.B). recording you have to organize



the (1.8, equipment, tapes, manpower nng Iransport. dates of O3, persons o he intﬁwi:wed, dates ufrccordjng
of nirration, editing e

Scripting of Features

Features gre generally seript-based, The producer writes e seript himdherself or ENZages an experienced seript
writer to write il The three cardinal principles ol spnken-word namely simplicity, lucidity and cuphony are to be
kept in view whije WeIting the seripl. A (camre i [ossible withont a single O recording as "insetr’, If there is no
recorded mset in the programme. the script hos 1o e presented by two or three drama voices. The script will
then lay emphasis on diglogues. However, us we have already mentioned, & feature script is not a talk script
apportioned between two o three voices to be read, eacl) voice establishes a separate identity,
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Name of Facuity- Tarun Py
Date-17.11,2018
Topie-Radio Drajpa:

A Radio drama o g jadio pliy 5 ke By other pliy stage| i g theatre or 4 hall, The only difference is that
whilz a stage plu. has actars, stige, sets, curtaing, Pieperties movement and Jjve action, a radio play has only 3
cepoanents, They are; the human virice, music and sound eflects. Radio of course uses its greatest strengths for
producing radio plays and that e the power of Imagimation suggestively, The voice of the actors, music and
sound effects can create any situation in a radin Play. .

Raidio drama is o story told through sound alope. The sound is of course that of dialogue and voices of people,
backaround or oo effects. musicul ¢ffecis. dtmespheric effects and (e like, Radio drama, like stage drama is
based on conflier uses characters and has g beztnning, middie jnd an enil. Movement ang progiess, leading to g
erises or clitax. st be sugeesied i radio denma :Iur'uuglt sounds, The voices of characters inust be sufficiently
distinguishable, one from the other, lest the |istener Eels confused. They must sound natural, speak true 1o
character and above all, be interesting

Radio listeners would be confused by the presence of mare than three ta four characters, In fact, the shorter the

drana (the averase duration is 15 1o 31 minutes) the fewer shauld be the major characters,
Elements of iy Drama

lilew: Before CoLntting any hing o milper, it is essential ta think thraugh the basic jdea of plot and form- once
these are decided 4 great deal follpws naturally. The first question is to tdo with the material’s suitability for the
largel audience, (e secand with irs technical prabability,

Story Construction: The simplest way of telling a story is o

Explain the situntion.
*  Introduce "confiig)’

= Develop the action

= Resolve the conflicr,

Plot: This is the story with lots ol iwists and lurns. The more the merrier, Most listeners like good exciting
plots. Withaut a swod plot you'ne cating @ souttle thit fas 2inie flat, You need plot, more plots and more plot.
Run at least two story lines, Twa S plols waonld he interesting, Keep the plots linked logically within the same
play. The best svstem is g major and 4 nyinor storyline linked o ane Another, Get them o come together at the
end

Chargeterization: characterization is 4 key ingredient and many writers find it important 1o sketch out a pen
portrait of each character. Thie helps o stubilize them us people and it's easier to write convineing dialogues for
Lhem,

Conflict: Conflict in druma doesn | always have o be dshge e between two persons (melodrama). Conflict
cail consist af i person's struggle 1o overcome a stomael ache as in radio commercials {resolution is offered by
the spansor’s pain remedy)

Suspense: Is what compels us 1o keep listening. To achjsve suspense, plot writers refrain from providing
contlict and resolution at the sume time, Pheirs is a waiting period involved.
Action: Because midio is not | Visual tacdium, action imust e Pranrayed theoush sound,

(exniiple. Boxing mateh — dramatized on radio with the ringing of the bell; roar of the crowd, smacking of
gloves with a deseription of the fight provided by the dialogueas)

Speeeh



Dialogue: Spoken words are VErY Unportant in radio dramia as it Arovides mast of the information and meaning
in 4 scene and they deseribe most af the action. Limitations of rdio dialogue are action, multiple characters in a
single seepe.

Tone: vocal inflesion can shaw auaing the lexicnl meaning of (he dialogue (satire, mockery) or can emphasize
it. Tone can also he include.

Paralinguistic: 1on-verba Urterances {"cnln...-:r.__unml..arr-_:h“; and the range of emotians they can signify
(surprise, hesitatian, pleasure, pamn cre)

Rbythm /Cadence/Speed: both within the line. and within the dialogue as a whole - defining the pace of the
sCone

Silence: use of  lenee exemplifies e “nvisihilinn™ of radio - reintorees the “enigma code™, Creating suspense,
ambiguity, tension. refleetion

Music: music ciries so many powerfitl emotive and cultural connotations: i often plays a key part in radio
drama. Tt ean highlight (or ironjcal Iy counterpaint) e meaning of the spoken texi,

Non-iegetic musie: signature/theme tunes: flmic soundtrack music under dialogue; music beds under
mionelogoe: music bridges between scenes: NHesic stings and fingles including station idents and branding.

Diegetic music: music in the world-ofihe play as ambiens (music an the radio, juke box. hi-fi, band in a bar,
tight i the opuia) or a namative deyice (songs within j play) which may develop storyline and character
interaction; internalised music lened by the protagonist,

Souid Effects: |fie primary role of sound effeees in radio dramn is 1o function as indexical signifiers,
+ signposting location andfor signifying action. Buy they also carrv symbolic connotations and sensitive
signilicanee,

To enhance their emotional signiticance andfor tp meer adience expectations of wlat sounds “realistic”, effects
are sometimes, duliberately exaguerated, or enhanced. Sound effvers can be created in post-production editing,
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Topic-Radio Intervisws:

lit a radio interview the imporian thing is to encourage the person that ¥ou have chosen to interview o pive
interesting answers, This means that you will have 1o he aware that o public radia interview is completely
different from lesearching or a privage chat, A radio interview I5 always inended for a third party, e the
Invisible avdience,

The interview is an exchange betweep 3 journitlist or presenter and i source of infonmation js 3 difficult ar, It
reduires good preparation. knowledee of technigie, heigltened People skills. in other words paying attention to
athers. It should be thought of in terms ol goal-focnsed Sirateny,

In & radio interview the import; thing ix o Bncourage the person that you have chosen to inter- view to give
interesting ansvvers, This means that vou will have 1o be aware from the first that g public radio interview is
completely diflerent from researching or o privare char A radio interview is always intended for a third party,
Lo the invisible sudience.

Types of Intery jiew
There are five dilferent Lypes of interview:

- Explanation Interview: e Information fram your interviewee abgug his or her expert subject, or
abaut something he or she Js well-positioned 1o talk aboyr.

2- Portral Interviews Bring oul iy personality of the interviewes on the air,
3= Witness Interview: Hitve o wilness 1o an eve|

4- Declaration’ Interview: Ask the reaction of sameone involyad in the news, or of a politician for their
intmedinte reaction to a Slory ar meeting in which they have taken part,

3= Vox Fop' luterview: Usnally the interviewees are shovwn in public places, and stpposed to be giving

Spontiicous opiniens (i a chanee rnconnter - unrehiearsed persans. not ielected in any way Or survey
aslice o' the population 1o grve a reflection of publi apimon aboul news,

Preparation before the Interview

Rescarch: Research is crucial. The pertinence of your questions and your capacity to resist being manipulated
depends on how ond your research has been,

Muking contig beforchand: Making contact with e person before (he mnterview should give your
inierviewee a hetter understanding of whai is expected of him or her, and in whit context the interview will be
used, Italso menns you can assess whether or not someone will make a good interviewee.

Preparing the fuestions: how vou Prepare vour questions wij| depend on two criteria:

uh Who am 1 interviewing? A palitician, | colleague, the man on the street, an expert, g
celebrity, You i milop VORI QUestions i quite g dilterent way for cach,

1) What is it fur? A jews bulletin, @ current affairs Programime, a general interes; T:m:adcast.
Ihe format and e dtmosphere should be adapted for diffierent types of programme,



Preparing your cquipment

Make sure vour recorder 15 working properly (microphone. cable, wpe, casselte, mini-disc, plug, batterics, etc)
by doing a quick recording ang listening back 1o it If the interview is o take place outdoors, |ake along a
ficrophone wind-shield.

Inicrview Techigues

The non-directive interview: Begin with *Tell me abour." never yse o qQuestion. This approach leaves the
interviewee (fee 1o say whatever he or she ljkes without limiting him or her to the parameters of your own
knowledge of 11 subject. You can then go back over the most Impartant points raised, "sum up" each along the
lines of "you were saying.." This methad of ierviewing is hest for bringing out Jots information, but it s the
most difficult to rpsier

The direeted interview: Only use questions, more or less open ones, The mterviewer knows ahout what they
are discussing. and sometimes evan knows the answer he wi| get, but needs the interviewee to confirm the

information.

The semi-direeted interviews Alternate the questions betwees those which guide the interview to where you
WAL b g0 and those which may (vite inlrrestmg i enriching elaboration,

Main Types of Questions

Closed questings: Reply is either “yes” or g

Example: “"Are vou in favour of free speech ™

Multiple choice (uestions: The reply is induced

Example: "Are vou in favour of the death Penalty. or of life Hiprisonment?

Semi-open quesfions: Replies are shoet ang procise

Examiple: These uuestions in seteral st with How many™ _wihgo » ' When? and “Wheges*
Open questions: Detajled replies, apen 1o explanation and Justification, erc.

Exaniple: "W do you think about free speech?
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Name of Faculty- Dy, Sa ndeep Srivastavy
Datle-15.12.2018

Topie-Radio Nows:

Amang all the spoken word formals on radio, news is the most popular, News bulletins and news Brogramimes
are broadeast every hour by radio sttions. In India, only All India Radio 15 allowed to broadeast news. Duration
ol news bulleiiis vary from 5 Minutes 10 30 minuies The longer news bulleting have interviews, features,
reviews and comments from EXPLIT-

Radio news brondeasting can be 3 challenge because it is a format that fns its own rules. Fipst and for most,
radio news seripls are written for listeners. not readers or Viewers,

Claracterisiics of radio news

*  Radio offers the fastest mesine ol disseminating news,
*  The radio news bulletin reaches people in remore COUNLrY areas,
= Formany people mdin (s their only souree of Nnews,

Process of Rudio News Writing:

*  Writing should be clear and simple, no words tha are difficult 1o pronowice and understand,
should be psed

= Wriie an outline [ determing the hev clements of (he story. These are the essentig]
Lomponents,
= Wrile a tease, this will he used with other teases 1o what the appetite of the listener before the
news is aired. This shoutd nor be longer than a sentence,
* Wilte the body that includes il necessary facts, figures and imajn points, _
*  Write a story conclusion, this shoyld he no longer than o sentence Or two that sums up the key
points of the story :
Elements of Rudio News
A comman Rudio news bulletin 1s dhivided inio foue parts:

*  Headline, also referrad teas the main pomis,
'®  The Body of the bulletin which consists of different news items,
¢ The break which occurs midway, roughly after the fiess half or bunch of the bulletjn.
¢ Loncluision where the headlines are being repeated at the end of the bulletin,
Common term
Reader: seript of u pews story i whicl ne actualities are o he playved: this script is read live on the ajr by the
anclior; the recording of u reader by g reporier s called 3 "voicer”,

Seript: writlen-out version of 4 news stary, the text of which is read an the air; a newscast is made up of g
collection of seriprs read by &n ancliog

Slhug: title of 4 seripe: used for relerence Purposes: wire-service stofies are euch given one,

Sounder: recorded tune used to Hilroduce segments of tie broadeast, such as at the beginning of a traffic report
Qr sparts.

Spot: recorded commereia) ddvertisement.

Tease: briel plirase spoken by the unecho iminceliately hefors playing a spor or #0ing to traffic (or some other
mterruplion of (he REWSCHSE) o 1el] fhwe [fstege about @ story Cming up later; the tease should mirigue (he
lstener withowr cither nisrepresenting {he sory or revealing it entirgly



Voice! recorded fVport containting oniy the ounalist's voice — there iz no actuality; can be understood as a
recorded rega

Wrap: recordes feport in which o jowrmulisy's VINCE occurs at the beginning and end, and an actuality is played
In between; the report is "wrapped around” (he actuality,

Suvurees of Radio news
Nuws s collecied by reporters-men wamen rained in the collectiin wnd interpretation of facrs.

= Thes are people « ho know their own comimmitjes very well, Many of them have specialist
spheres of interes| in Community affairs: politics. the work of government departiments, law,
transport, and coimmunications,

* The modemn journalist is highly informed abou different sectors and is exceplionally wel|
read. He has an intuitive flair for picking up half~formulated ideas and giving them definition,

* Radio gets its news from severyl sources, Some lirge stations tmploy a number of journalists.
sometinies called lew men® becaus they have myel) walking 1o collect their stories.

* Nearly all sadic stations SUDSCrAbe 10 one o mare of 1he many international news agencioes,
sometimes called wire serviges, whicl have reporers around the world and who sell their
HEWS 10 Interestey Buyers.

* The busis of a news story is often said (o be found iy the following words; What? Where?
Who" When? Whyt How?

The news bulletiy

* News bulleting huve assiimaed Mereasing importaned i meia broadeasting in recent vears,
In the early days of muio there Wais seldom more than one bulletin a day and it was
Broadeast aftes e ELening newspapers reachiod the streets and had been sold,
*  Asrudio stationng buily Up their own news staffs (e number of bulleting increased,
= Many stations (odiy have several long bulleting interspersed with hourly or even half-
. hourly news summajes.
Reading the aews bulictin

= Noews reitding i seneritlly the preserve o a station s dimouncers.

* Tl news reader shouid be well informed and familia with the backsround of EVELY story
thad I repds,

* I0u story fails 1o make sense 1o Kl it wil cellainly not make sense to his listeners. He
should know accurately the pranunciation of al| words which appear in the bulletin-words
in evaryday specch and the lames of places and neople appearing in the news,

= [ prepared (o) negative comments, from the host or listeners, .

*  Think of o radio intepview 45 A Intimate conversation witl, it friend and not g conversation
wWith thousands. :

v Radio interviews tequire verbal answers, not hend nodding or ul-huhs, Hand  gestures
than't count i radiy cither,

* Radio will ollen yse nterviews live and later cut them up for use throughout the day
EIVInG you more uirplay. So heep your answer 1o 4 10 10 20 secand sound bite.



Shri Ram College, M uzaffarnagar

(Department of Journalism & Mass Communication) -

All rhel Faculty

. Department are hereby inform that there will be

"Radio Program form

members of Journalis

Notice

ats'! topic delivered Ey Mr.

Date 08-01-2019

m & Mass Communication

a discussion over

Vipin Kumar, Faculty

Department  of Journalism

& Mass Communication 0On dated

12-01-2019 at 3:30pmn. Kindly participate in

discussion over the topic.

- Mbs. Nibha Sinha

it and have healthy

Bk

Dr. Ravi Gautam

Convener, Sutiday Ciuh HOD
JMC Dept. of JMC
S.No. ____N?_m:of Faculty Signature 0
1. Dt. Ravi Gautam [@2 M’ﬂm""
2. Dr. Rajesh K rishan Bhatt S?G*-\if— s AA_—~

Dr. Sandeep Srivastava

Ms. Vaishali Garg

Mr. Vipin Kumar

Mr. Rakesh Kumar

Mrs. Nibha Sinha

Mr. Brij Kishor Singh

Mr. Manu Kaushik

Mr. Tarun Pal




Date 12-01-2019

Shri Ram College, Muzaffarnagar

(Department of Journalism

& Mass Communication)

Attendance Sheet of Qaturday Tea Club

Session 2018-19

_ Name of Faculty

Dr. Eaﬁ (Gautam

_ Signature

Rl

Dr. Eai?sm(r_is@i Bhatt

Dr. Sandeep Srivastava

Ms. Vaishali Garg

Mr. Vipin Kumar

Mr. Rtﬁeﬁ I umar

Mrmﬁlg Sinha

. MI_BE Kishor Singh

1
2
3
4
5.
6
7
8
9

. MFM%LI_KEEM ik

10. Mr, Tarun Pal

S




Mame of Facolty-Vipin Komar
Dare-12.01.2019
Topic-RADIQ PROGRAM FORMATS

When you read o popular magazine, you will come across various things. There will be an attractive cover,
advertisements of different products, stories or articles on jssues ranging from politics. to sports and cinema,
interviews and other Teatures,

Similarly, o radio station alse broadensts programmes of different types, Think of the different types of
programmes you have heard or radio, vou would prohahly ramember film songs. phone in programmes, talks,
discussions, news. cricket commenturies etc. These different tyoes of nrogrammes are called formats,

Types of Radio Formuts

A Radio format can be split into three parts: They are:

Lay Spoken Word o Hiuman Voice

b s

(o) Soeund Fifects
All radio farmats have the above three ingredients. So ler us (irst classify the spoken word format.
Spoken Word Formal

1. Announeements: [hose are specifienlly wiitten clear messaves 1o inlioom. They can be of different types. For
example station/programn identilieation, These programmes mention the station you are tuned into, the
frequency, the time amid the programme/sung you are going ta listen to. These days, these announcements have
become informal and resemble ordinary conversations. There can be more than one presenter in some
programmes like magazines.

2. Pubilie service announcement (IPSA)

A public service unnouncemunt {PSA) or public service ad is a type of advertisement featured on television,
radio, print or other medin, Or Public service announcements. or PSA's, are short messages produced on film,
video, ur andiocassette and given to radio and television stations. Whereas the ohjective of a standard
mlvertisement is 1o market a produet, a PSA is intended to henefit the public interest, by raising awareness of an
issue, affecting public attitudes, and potentially stimulating action.

I commuercial radio, public serviee announcements (PSAs) Nood i literally every day. You should adopt a
stanciardized style in presenting these announcements o the audience of your station.

Aldvintages of PSA'S

= PSA'sare generally inexpensive. Since the airtime 15 donated, your only cost is production. Tf you keep
10 @ tight budget. you can make PSA's very cheaply,
= Mouost stations will allow you o melude a telephone number for more information in vour PSA,
= PaASs tend to be really elfective at enconraging the audience to do something — for example, call a
phone number tor more intormation. use condoms, ar bave your pet spayed ar neutered,
o PSA’scan raise owirencss of vour jssue.
PSA wriling

Decide opon and clarify the purpose of vour PSA. What are your goals here? What do you want 1o accomplish
by putting a PSA on il air!



Target your aundience: W hat type of people are You hoping 1o rencly through your PSA? This will help vau
focus in both your desired medin outlers, und algg Upan your PSA content

Survey your media outlets to bes veach that audience: That means 1 You need to know what media autlets
are availeble m your pirtienlar grographic area,

Prioritize your media ontlets: That is, you need 1o know which outlers will Jaurfurzet awdience fs most likely
1o preter, For example, is vour audience |« more likely to tune in to the 24-hour tountry music station than to the
one Lhat plays mostly solden oldies? It g0, then you point toward the Lountry music outlet,

Choose points to focus on: Bon't overlond the viewsr or listener with too many different messages, List al] the
possilile messages you'd like 1o get into the public mind. and then decide on the ane gr two most vital paints,
For ¢xample, if your sroup educales peope abour asilima 30U might narrow it down to a simple facus point
like. “ 11 vou have astla. you shouoldn't smoke

Brainsterm: This is also g good tme 1w look at the PSA's that others have done for ideas. Get together with
your colleagues to toss around ideas About ways you can illustruge the main paintfs) yau"ve chosen. If possible,
nclinle imembers of yourtargel aroup in this process. |f You're alming your 'S4 at African-American youth, for
example. be sure to Invite some African-American youlh to rake part in brainstorming.

Cheeli vour facts: [t estreniely mporam Tor your PSA 10 be aceurate. All fucts should be checked and
velilied before sending the PSA m. IT the informa ion up to date or nor,

Tdentite u "hook”: A hook is w hatever vou use to grab the listener or viewer's attention. How are you going 1o
keep them from changing the clianne| or ‘eaving the room ar letting their attention drift when your PSA comes
an? A hook can be something fuany, it can be catchy music, it can be g shocking statistic, it can be an emotional
appuill - whatever makes the listener or viewer interested enough to warch or Tisten to the rest of your PSA.

Steps of Creating PSA 'y

slep 1 Using the informatian supplied 10 vou, determine e "Five W's." That is-- Who, What, Where, When
and Wiy, Your presentation of 1he message will essemially be just these important facts. Avoid reading
INCOing announcements s they are wrilten when received.

Step 2 Pur the facts voy've pilled gt ol e message into vour ewn wards, but stick to the facts,

Step di- Ler the "Five we el Onit s you read. Exumple: "Fjre company (Who) is having a bake sale {What) at
the Fire hall (Whered on Suidi W e Proceeds banelit the L partment Fund [ Why )"

Step 4:- Frame your anpouncement with your own statjon information, perhaps your station 1D gr call letters
und calling attention to the announcemen; befare and your name and music tease with the call letters after-

Guidlines for PSA Tesrant

Muost stations prefer 30-secand spots. If you're writing a television PSA, vou'll want to keep the announcer's
copy 2 or 3 seconds shurter than the enljpe lengih of the PSA_ Television stations run on a much tighter, mere
rivid slicdule than mdin staticns, wnd yo muy find that 1 vour PSA (s exactly 30 seconds, for example, the
stilion iy sometimes cut oft the end.

3. Radio Talk: The racio ke probably is the oldest formar on ridin, There has been a traditien in India and
Britnln to invite experts ar preminent persons 1o speak for 10 or |5 minutes on » specific topic. These talks have
10 go Through a process of bejing changed into radio’s spoken ordsiyle. Over the years, these long radio talks
B become unpopular, [hstend towdiny, shorter duration e 56 minutes lalks are broadeast, OFf COUrse, you can
listea 1o these ralks only an public seryice broadeasting statinns.



Radio 1alks are not public speeches; rather, they are chats with u friend who does not see you, but is nevertheless
close iiid attentive to vou, Rudin tulks should give the impression to a |lstener (hat the speaker is addressing him
of fier alone in an informal mwnner

The vworids have ta be tept simple and lamiiins, ver deseriptive and power(il, and the sentences should be short
aud wihout dependent clauses nd weamfortible inversions, Care should he taken to keep close to the rhythm
ofordinmy speech wlen w riting the wik, and also when recording it Radio talks have no definite structure, All
thot flis listener expeers from them 1 thiut they should be mieresting and lnforinative, '

Tips lor Radio Talk

Tirpet stations that have Radio Gill io their format: 1t s puintless chasing after FM or music based stations,
Muost ulkbaek stations are on tie AM bund,

Fingd vut wieat topics i subijects are current, hewsworlhy & topical: Scan the media for ‘Hot News Topics'
sl sy Bt your areq of ex pertise. Remember the goal of radio wlk is firstly to help the station produce
rereting and engaging eadio for the listener and provide solutions to listeners' problems,

Be vourself: Your whole self ot just your expert self Authenticity is as impartant as authority in radio. Your
viree will be most eloguent a1 ynicue if vou speak fium the core af your being, blending vour knowledee,
CxpPorh e and canviction

Soctoln a moderate tone: Your listeners will be mure receplive 1o your message if if [s delivered in a relaxed
it tvconable manner. If vou ars respectful of your listencrs® intelligence, they will be more respectfil of

5

Pldio friends with your host: Even a hiost with an Hppnsing point of view can bhe won over by a genial guest
ki e wp defending vour right 10 SERTESS an unpopular view against the criticisms of more hostile callers,

Listen o earefally s v o spreath Must people ise the Hme wihen thiers e speaking to think about what they
i sitvs In doing so, they miss the infornation they need to know 1o muke an fppropriate response,

Avilices your listening audicnee directly: Always keep in mind that your real conversation is with your
lieme . not with the lost or callers. Visualize them in your mind's eve and turn inwardly in their direction,

Ieep cour message simple gl repeat it often: Unlike the print media, words spoken on the radio vanish in
the wiiem after they nre uitered. 2] vour message simple, clenr and concise. Repeat it often enough for jt
I tiitbered,

S0 lrom your heart as well as Your mind: Reason alone is not sufficient to persuade most listeners,
Portics arly on AM rudiv, Make heiirt-to-heart contuct with your gudience.

Lyt vonr passion be folr iy Your vaiee: Passion carries wel| e the radio, which unlike television is & warm
niceliie Retuen to the woots of sour comiminment o yom work aid speak from that conviction,

A Hits pauses: Rudio ahhors silence. The pouses i) punctuite a Ince-to-face conversation come across on
th s mere blank space in the absence of any visual ¢lucs, Phrases like “Well..." and "You know..." ean be
I iy rime while vou fTewe ol what YOU wWant to say,

UV ancedotes whenever [ussible to illusteate your points: Radio is an oral medium and stories are an org)
il Heew Use them ta humig e your arguments and give absirac issues a tngible form,

Aol dargen and specinlized bangunge: Visualize your audicnee not ns colleagues at a scminar or
{ eTsans ala hearing bur as fellow passengers an the bus or in line ut the checkout counter. How would
\ minicare with them? Speak simply and straightforwardly but never down 1o your audience.
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Name of Faculty-Rakesh Kumar
Date-26.01.2019

Topic-Radio as a medium

early 20th centuries was one of the great inventions of mankind., It not only revolutionized
our way of tommunicating, but it alsp sparked wvast thanges in the way we lived pur
persanal, civic and economic lnves.

- The first great news event involving radio was the sinking of the Titanic in 1912, Information
about that event was sent by radio from ships close by, and people were astonished at how
quickly the news was transmitted. From the 1920s, broadcasting - first radio and then
television in the 1950s -- has been at the forefront of caverage of every major news event.

The immediicy and impact of television news has continued, but television itself has
changed drastically in the Jast half century. Three national networks deminated television
for the first three decades of jts popularity, but in the 1980s that dominance was challenged
by the developmant of cable. Specialized news channels, particularly Cable News Networl,
delivered news al| day every day, and the audience for network news has been 'steadil'y
shrinking.

Newspapers, most local television stations have direct competition for audience ang

advertisers,
Radio as 2 Mass Medium

Communicatars yse several media to transmit 3 message (a thought, idea, opinion, and
attitude] to the readers, listeners and or viewers. These media: film, print, broadcasting, are
used differently by people for various purposes. Each mass medium has its own distinct
nature and characteristics. For example, print medium fnewspapers, magazines, etc.)
provide detailed information which ¢an be kept for a longer period; accessed whenever
needed and used by many persons at a convenient time. Films tan be watched and enjoyed
at one single place (cinema hall) by many people in large or small Eroups, or at homes
through television sets. Broadcasting on radio and television can bring voices and pictures to
a large number of listeners and viewers from long distance,

Thus, we ses every medium of Mass communication works in its own unigque way and
carries the message far and wide. Each medium has its advantages and limitations in the
areas of operation, influence and impact. For instance, print depends on the ability to read.
For communicating a message to a child or an illiterate persan, lelevision, film or radio



would be effective while the print medium will not be relevant. Every medium uses jts
strengths to provide information, education and entertainment to the public,

Radio is the transmission of signals by modulation of electromagnetic waves with
frequencies below those of visible light, |n electronics, modulation is the process of varying
One or more properties of high frequency periodic wavefarm, called the carrier signal, with

the tone from a musical instrument by varying its volume, timing and pitch. The threa key
parameters of a periodic waveform are its amplitude ("voluma"), its phase ("timing") and its
frequency {"pitch"), all of which can be modified in accordance with a low frequency signal
to obtain the modulated signal.

as @ news source and expected it to provide factual information, Radio was the first truly
mass medium of tommunication, reaching millions of people instantly and altering social
attitudes, family relationships, and how people related to their environment.

Radio is an attractive mediym among the various mass tommunication media because of its
special characteristics. It continues to be as relevant and potent as it was in the early years
despite the emergence of more elamorous media. It is a truism that in the first phase of
broadcasting spanning three decades from the early twenties, radio reigned alone or was
the dominant player. However, over a period of time, the media scene has changed
drastically. Television with its inherant strength of audio-visual component has captured the
imagination of the people. The advent of satellite television, the Internet and the
canvergence of technology have added further dimensions in media utilization patterns,
However, despite the presence of a plethora of media, there is room and scope for each
medium, Experience has revealed that 'new technolopies add things on but they don't
replace’. One medium is not displaced -by another - each medium reinvents itself in the
context of changes in the communication environment. In the changed media scenario,
radio is rearienting itself with mora innovative pragrammes and formats,
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N. me ol Faeulty-Vaisliali Guarg
Dote-02.02.2019

T pic-Revistrar ol Newspaijiers Tor India

cgistras of Newspapers for India, more popularly known as RNL is a statutory body of Government of India

newspapers i [ncio. It was established on | July 1956, on the recommendation of the First Press
nmission in 1953 and o amending the Press Hrldﬁgiﬂ:&[imﬁiﬁlﬂkb—ﬁﬂ 1867, The Office of the
istrar of Newspapers (ur India is headiunriered in New Dielhi, and has three recional offices at Kolkata,

unbai ;ind Chennay. 1N reculates and inonitors printing and publication of hewspapers based on the Press
A Registration of Book s et 1867 and the Resistration of Newspapers (€ 2ntral) Rules, 1956. The registrar is
agnatid as Press Kowisoor, wnd S M Kbt a T982 batel senior 1S ifficer is the current Press Registrar and

ad of [lepartment.

jangl S B e N R

1 = Presc and Registration of Books Act contains the luries and functions of the RNJ (i account of some more
e ponsibilities entrusted yoon RN during all these vears, the office s perfurming both statutory as well as
5 e non-satitory funclives. Online FERISIation sysiem wis formally inavgurated in 2004 by the Information
4 | Broac casting Muister S, liipal Reddy

C oitents

* | Dyties

. Hemistration

*  References

. External fip
I Jies

L' dfer statntory functions, JiN| performs the fullowing duties

C mpilation and maintenance of a Register of Newspapers containing particulars about all the Newspapers
polishe:

*  [ssue of Certilleals of Registration to new spapers publishied under viilid decliration:

*  horuting and gl g of annual sletel ioms sent by the publishers of new spapers every year under PRB
Act containinge 1l marion an circilatjon, Dwnership e

= lifooming dist o olaeistrates about avalability of titles, 10 intending publishers for filing declaration:

* D hsuring thi newspapers are published in accordanee with the provisions of PRB Act 1867 and the
s side e e ey

*  Verdlication inder Section 19-F of PRI Act, of circuluwtion claims Furnished by the publishers in their
Annual Stalements: and

*  Creparation il submission o the Governmemt on i before '] December each year, a report
containing il avinable information nid statistics aboul the press i India with particular reference to
e emerging teads ju circulation and in the direction of common aownership units ete,

T e Followine 1l wisder thi o-stmtutory functions
o Tomwlation of Nowsprine Allocasion Policy  Quidelines and isspe of Lligibility Certificate to the
tewspipers Lo enahle them 1o fmpon newsprint and to procire indigenous newspring
e Assessing and cerlving the essential need and reguiement of newspaper establishments to import

rrintine and copop sing machinery and alljed miterinls

' sistentinn

Registrar inniniins the 1ol procedures for registering a newspapel, which can be summarised ag:



L.

A o first stage. the upplicant applies for title verification of the publication to the Jurisdictional District
wlagistrate. The Disrict Magistrate will get the title verified from RNL

er reegiving the title verification levter from BNI, the applicant nceds 1o file & declaration for
Authentication hetave Distriet Magistrale.

Wier althemica i the newspaper must be publishied swithin 6 wecks if it is published once a week or
witener than i, [ case of any otler periodicity the first issue should be published within 3 menths
from te dute o) sulentication.

Alter 1];:. first 1wt s published, the applicant needs to file an application lor registration, enclosing the
Follists g daciments

Tirle veritication letter

Authenticated declaration

Adt alfidey it for no foreign tie-up

Firat seue and latest issue of the publication

5. Conw ination’ confirmatioe in the prescribed form

i el intimating appaintment of the printer

2 I T e



Al the Faculty members of Journalism & Mass Communication
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MName of Tuenlty- Dr. Lajesh Krishan Bhatt

Date-16.02.201%

Topic-Rish conmmunic: o

Risk conn

throngh |
Rivleelsh
extihiishe

Tlsin s TERIC
FECIOT, Tk

Drimitan

-
_iva

- |
R '
all €L A
Drevelop

developn

AT [RTL [wley Ie adverse event

Pumization fated i the Unitad States where environmental clean-up ¢fforts were implemented
vishatton. 0 teims Crisk communications” and “rish management’ were first used by William

de Bt soministrator of the LS. 'Environmental Protection Asency (EPA), which was
more 1970 sk communication includes management decision risks, implementation risks and

G existing environmental, health. political, or social eircumsiances. For instance, in the health

communicanor pddresses pandemics, natural disasters, bioterrorism, resource contamipation, etc.
piak” e

Flentfien oo and analysis, either qualitstive or quantitative. of the likelihood of the occurrence of
s o pverexposure, aod the severity of injury or illness that may be eaused by it"—
o Natlone |l standard for Oceupational Health and Safery Management Systems (ANSVAIHA
5 )
rrabalilive i a substance or situation will produce harm under specificd conditions. Risk is a
i wo lactors: (1) the probability that an adverse evenmt will occur and (2) the
“— The Framework or Environmental Health Risk Management
ciilential v peressional Commission on Risk Assessment and [Risk Management, 1997 )

tulsa i likelihood) thit o harmiul consequence will oceur as a result of an action."—The
COlEy itls Handbook {[Fic lds 2008 1;

was oowribed as:

it deeisions that 2o into coping with risks (Lundgren and McMakin, 2004
e for |1+, which should involve the remaoval of risks and allow an organization, a society, or
ileg e sontrol (Fearn-lanks. 2007) ond

St ok enises with the objective of minimizing damage (Combs, 1999)

wis fneulves important Hformation for managing risks, both from authorities to those at cisk

ittt ton benefits (hom sk communications when the later claifies the risks of
l'.'k e '-J
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Communication on dated 23-02-2019 at 3:30pm. Kindly par.*ic{p;ﬂre in it
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Name of Faculty- Brij Kishor Singh
Date-23.02.2019
Topic- Representation of women in India

Women have always been victimized by being measured against cultural and religious
morals of beauty, but advertising today often uses a little extreme by adding the element of
sexism to make these notions of "ideal beauly” more prevalent and increasingly unattainable

leading to various sorts of complexes.

There is no doubt. that advertisements and media in particular have their own
marlketing strategies, But the way they portray women as a sexual and saleable commodity, is
indeed a cause of concern and needs to be checked.

We see that with modernization. woman's plysical attributes are commercially
bmwbcan,;n, In advertising, women are presented as an object of fantasized attraction to
h:mél up sales. Whether a car commercial, or the introduction of a new tea brand, cooking oil,
shampoos or other consumer goods, women remaim the sale attraction. They use their body

images even for the sale of the products,

Hence, we see that it is high time to realize and curb all the negative roles played by
media to portray women and this very media should be used to promote the women as to
what they actually are suppose to be presented as. This is the lime to come up with policies
and ramifications to make and use media as a uselul and maore responsible tool 1o promote

gender equality and positive attitudes and behaviors,
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Name of Faculiv- Manu Kaushik
Date-02.03.2019
Topic- SATELLITE COMMUNICATION

Satellites are specifically made for telecommunication purpose. They are used for mobile applications such as
communication to ships, vehicles, planes, and hand-held terminals and for TV and radio broadcasting.

They are responsible for providing these services o an assigned region (arca) on the carth, The power and
bandwidlh of these satellites depend upon the preferred size of e lotprint. complexity of the traffic control
protocol schemes and the cost of ground siations,

A satellite works most efficiently when the transmissions are focused with o desiced area. When the arca is
focused, then the emissions don't go outside that designuted area and thus minieizing the interference to the
other systems. This leads more efficient spectrum usage.

[y other hands Satellite communication is a process of transferrmg of signnls between the sender and receiver, In
this process the signal, which is basically n beam of modilaed milcrowives. 15 sem lowords the satellite. Then
the satellite amplifies the signal and seat o back 10 the receiver™s grlenms presenl an the earth's surface. So, all
the signal transferring is happening in space. Thus this lype of communication is known as space
communication,

Ground station Ground atation

| 1
S ———— — p—— - L.

TYPES OF SATELLITES (BASED ON ORBITS)
L.Geostationary or geosynchronous earth orbit (GEQ)

GEOQ satellites are synchronous with respect to earth Looking from a fixed point from Earth, these satellites
appear (o be stationary. These satellites are placad in the space in sueh a way that only three satellites are
sufficient 1o provide connection throughout the surface of e Earth

These satellites are used for TV und radio droadeast, wenther lorecast and also. these saellites are aperating as
backbones for the telephone networks,

2, Low Earth Orbit {LEQ) satellites:

These satellites are placed 300-1500 kms above the surface of the carth, As LEUSs circulate on a lower orbit,
henee they exhibit 1 much shorce period that is 93 100 120 rewes | EO Aslems o ensure 8 high elevation
for eviery spot on eanth to provide @ high qualits communiention lmk. Goch LEG satellie will only be visible



frowm the earth for around ten minutes.

These satellites are mainly used in remote sensing an providing mobile communication services {due to lower
latency ).

2 Medium Earth Orbit (M EQ) satellites:

MEOSs can be positioned somewhere between LEOs and GEOs, both in terms of their orbit and doe to their
advantages and disadvantages. Using orbits around [0.000 km, the system only requires a dozen satellites,
which is more than a GEQ system, but much less than a LEQ system, These satelliies move more slowly relative
to the earth™s rotation allowing a simpler system design (satellite periods are abow six hours). Depending on the
inclination. a MECG can cover lareer populations, so requiring Fewer handovers

How Satellites Work?

A satellite works by receiving radio signals sent trom the Earth and resending the radio signals back down 1o the
Earth, In a simple systemn, a signal is reflected, or "bounced,” off the satellite. For example, it is possible to
bounce a signal off the surface of the Moon back down to Earth, Because the Moon is very far away, for this to
work the signal from the Earth must be very strong and the receiver receiving the signal must be sensitive
cnotgh Lo detect the very weak sienal recelve back from the meon,

People communicate to a satellite using an antenna on the ground. which called un “carth station” in technical
terms. The earth station sends up radio siznals (o the satellite. These signals are called "uplinks."

r.d-""_"‘
H'H:—-_rﬁ
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: oY :
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The satellite receives these signals, makes them stronger, und then re-transmits them back down to the Earth.
These signals back to the Earth are called "downlinks™,

Sometimes the uplink and downlink earth stations perform various specialized functions, For example, some
uplink stations deliver - or “feed" - video or audio programming to the satellite, which is then retransmitted to
users all over the world. These [inks are called "feederlinks.” Other uplink stations are used to control the
satellite. Such uplinks are called "comrol” links. Downlink sttions can used 1o allow the satellite to connect
with the 1elephone network or the Internet, These stations are often called "hub” stations or "gateway" stations.
Otlier earth stations receive information Trom the satellite on how it is performing and what it 15 doing. This
information is called "telemetry,” Users also directly send information up to satellites and receive information
directly from the satellite. The links that connect tsers 1o the satellite nre called "service finks”

The area that can be served by a satellite is determined by the "fooiprint” of the antennas on the satellite. The
“footprint” of a satellite is the area of the Earth that is covered by a satelliie’s signal,



Some satellites are able 1o shape their footprints so that only certain areas are served, One way to do this is by
the use of small beams called “spotbeams.” Spotbeams allow satellites to target service 10 a specific area; or to
provide different service to different areas.

FREQUENCY ALLOCATION FOR SATELLITLE

Allocation of frequencies to satellite services s a complicated process that iequires inlernational coordination
and planning. This i5 done as per the International Telecommunication Union (ITU), To implement this
frequency planning, the world is divided into three regions,

I. Regionl: Europe, Africe and Mongolia
2.
3

Region 2: Morth and South America and Creenland

Ragion 30 Asin (exeluding region | oareast Austribia and southwest Pacific, Within these regions the

frequency bands are allocated 1o vanous salellite services. Some of Them are listed below,

- Fixed satellite serviee; Provides Links for existing Telephone Networks [Used lor transmitting television

signals 1o cable companies

Broadeasting satellite serviee: Provides Direct Broadeast to homes, E g Live Cricket matches etc
Mobile satellite services: This includes services Tor: Land Mobile

Maritime Mobile Acronnoticn] mobile

Mavipational sutellite services: [nciude Global Posinonime svsiems

Meteorological satellite services: They are often used o porform Search and Rescue service
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Name af faculty- Nibhia Sinha
Date-16.03.2019

Topie-Rale Of Women In Medip

This blog discusses different aspects of women in medin. The Tueus Is towards the porrayal of women m med
m almost every medium.

But come to think of it, you can not even play for 30 days a month. 20 player squads have to be taken on every
tour where 15 men used to suffice. You look funny while running up to deliver the ball. If [ were you, 1 would
rather stay back and deliver babies i.c help the society move forward. Why do you find it so difficult 1o admit
that you were not bom 1o play cricket, What can however, be done withoui hnmpering vou cricketing career is
that you matches can be kepr discreet rather than alrmg them lve on television, People wateh ericket matches 1o
enloy the sport and no one is looking o ger enlertuined by ineans ether than the spon. What is even more
questionable is that who are the dummasses who adveriise during your matches? Anyways, what 1 would
suggest here Lo sportswomen is that they better sit back home and do what they were born to do. T would suggest
the media to stop encouraging such pseudo-sports by airing them on television and 1 would suggest brand
managers to please stop advertising during these non-lucrative hours. There are better ways to throw money
away!

Blink (wice I wo find i WS caster Tt
It is beyond my understanding why a female news caster has 1o look eve-calching while reporting even the
gloomiest of situptions. It should be the vogal elfectiveness which should be kept into consideration while hiring
a news caster in the first place, however, even if it is not, someone must zo and 1!l these ladies that vou need 1o
look good while reporting . not hot.
Or let's keep the news bulletin aside for 1 moment. why da those ladies in cooking shows 'try’ to look oh-so-
beautiful? To be honest, If 1 personally look hack at my life. the thstiest of foods that ve had in my life had
gither been epoked by 011 not-worth-lovking-at [ty ur soime rman,
Come on! Grow out of these complexes and give your undiluted attention (o vour work rather than your killer
look so that people can get information out of your bulleting rather than getting sigths

So often does the media highlight domestic violence cases thal the matter |5 losing its importance over time and
the masses have subconsciously accepted the phenomena that wamen actually deserve (o be abused, Deserve
might sound to be a very strong word [or the cause but let's look into i1 before Jumping to any conclusions,
Would you take any of such occurrences as seriously as vou could have taken in case ot did not know how
frequent they were? The fact of the matier is that vou negleet such news today and lel your mind fall asleep
when hearing such matters as you've gradually grown indifferent 1o them with the progression of time.
The need of time is to stop reporting these cases if yvou do not find enough space on the front page for such petty
issues and jump into what might be called a practical solution to it Reporting |s not bad until it is done badly -
or in this case, inappropriately
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03-2019 at 3:30pm. Kindly participate in it and have healthy discussion

- over the topic.
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Name of fucalty- Tarun Pal
Date-30.03.2019
Topic-Scripting for Educational TV

The process of writing a script for ETV (Educational TV) is essentially the same as designing any leaming
activity. But writing ETV seripts means using vour “ideas and imagination m a ditferent way, e giving visual
treatment to your ideas™ The first thing, thercfore, 10 understand and learn abowt ETV seript writing is that it is
not a process of writing words or sentences and thinking of pictures o accompany them. On the other hand,
ETV seriptwriting is highly imaginative and creative process. It is because of this reason that it is said that
lelevision programs are evolved from the combined or pooled talents of producer, the scriptwriter and
occasionally a host of others directly involved, such as desigoers, graphic artists cte. The process of evolving an
ETV script is a cyclic process.

First, let's look at some of the Imporant characteristics of television thar all scriptwrilers heep in mind:
|, Television is a one-way medium
2. Television is a mass-mediom
3. Television is a visual medlum

All these factors exent considerable limitations of designing of an ETV prosram. Because of the first fact, ane
has to keep in mind that there should be no gap in the content and the script should be self-sufficient in
communicating the desired messages. This limitation makes seript-writing a dilTicult Job which demands special
care and ntrention, hetter imagination and visualization, mastery of the subject und mature experience in
identifying the requirement of the viewers, So, the script should evolve step by step. The different steps should
be linked su smoothly, clearly and naturally, one after the other, that the vernge viewer should be ahble to
understand and follow the total content without any difficulty.

secondly, because television is a mass medium, an ETV program will be viewed by o laroe number of students,
including the tlented, the average and the below average. It may be very difficult to cater to the needs of all the
three categories simultaneously throughout the program. Therefore, the program has 10 be planned and prepared
in such a way that all the three categories benefit to the optimal extent. providing involvement and satisfaction
to each one of them. This can be achieved by devoting the major part of the program (o the average students and
also offering some satisfving materinl for the ralented as well as the below averize ones, so that the interest of
all the three categories is sustained and the program altracts and serves viewers from all seetions of the tarpet
audience.

Thirdly, because TV is primarily a visual medium, the ETV scriptwriter must remember the visuals are the main
carriers of the message in an ETV program. Words and sound effects do play a role but only in suppart of
visuals,

ETV scriptwriting is thus the other name of thinking in ferms of visuals o conves the intended message,
combined, of course, with sound efTects. music and words 10 make it & continuous program in order 1o achieve
the desired objectives. Different weiters follew difTerent methods and techniyues lor writing ETV seripts and it
is almost impossible to generallze the experience which is bound to vary fram writer to writer. However, for
purposes ol explanation and convenicnce of beginners, the process of ETV seriptwriting may be described in the
following way,

To sum up, the followmyg guidelines should be kept in mind by the seriptwriter while writing a seript for an ETY
program:

I First of all, the seriptwriter must realise and sccept the factual position that scripts are not written but
they are evaolved.



2. He should always heep in mind the taree audience and their necds,

3. The seript must be shinple, divect and personal,

4. Tt must be written with full knowledze and involvement of programme visuals.

5. leshould constuntly pick up. stress and reinforee s edueatinnal painis usimg different resoureces.

6. It should involve andience,

'.l;. Waords/commentary should be informal and not textbook-type.

B It should not attemipl to say too much bnoa limited timne

9, It should end with & simple resuime ol the main program points, with a dilterent visual presentation.
10, Tt should have variety ol pace and rhythim and must give breathing space occasionally.

Ll Above all, it should attempt 1o take the viewers on a journey of discovery and not merely mive
Information.

The nain abjective of an ETV programme is to motivate and stimulate the audience. by ‘discovering’ as it goes
along, letting students share [n their enquiry by calling upon them o se their reasoning power, Television is
basically a visual medium, So in TV, it 1s the vision or the picture thal comes st While evolving a TV script, a
writer must constantly ask himself as to whal the viewer is lnoking al. Speeches on TV are short and as few as
possible. One must therefore, consciously trv 10 keep the falk down to an absalute minimum.
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Topie-Secial media and television

Social media technologies atlow far television to be aceessed and shared in a variety of ways. Viewers can
actively participate while watching a program and have their interactions viewed and responded 1o in real time
by other viewers. Technologies such as smariphones, toblets, and laptop enmputers allow for these achions o
occur anytime, anywhere, regardless of wlevision uir times. Television stations and programs have taken
advantage of this new necessibility by Incorporating aspects of social media into their programming and
utilizing viewer comments to improve content. This is often referred o as social lelevision,

Contenty

Promoiion

Programs must decide on and promate a single hashtag for a show which in turn becomes the show's official
hashtag when fans post about it. For example. the hashtag for Fox's Glee is Hales; for shows with lenger titles
such as IX network's dmerican Horror Story, an abbreviated bhashtag is created, #ALSFX. Some shows get
creative with their hashtags, Showtime's Shameless yses #TeamGallaghor 1o promate their show, Gallagher
being the last name of the Family in the show, A show's hashtag is usually placed on the lower corners of the
screcn during new airings of the show., The first official integration between 1 witter hashtags and television
programs was during Comeds Cemral's March £5, 2011 rous of Ll Trump. Using the hashtag
£TrumpRoast at the bollom of the screen. wimer called 1t “the i tle deepest integration of a Twitler hashtag
on air-ever.” The promotion worked, as it generated 1the channel’s most-watclied Tuesday in history; the hashtag
#lrumproast was used over 27,000 times on Twitter during the show's initial broadeast,

Tactics

Television Networks want this social television huzz 1o generate naturally. A strategy for increasing Internet
traffic related 10 1 single show is the placement of hashta s on 1he sereen during dramatic moments, for example
NBC reality competition $e Lgice places tTheVoice on the screen churing the part of the show where
contestants get eliminated, Another aflective way (o increase rraffic s 1o use what is called a “madlib” hashtag, a
hashiag that goes at the beginning of a post that starts a sentence a user ean then lnish. An example of this was
the hashtag #WhatWillGagaWear used by MTY at the 20011 Video Music Awards where viewers could
speculate what they though performer Lady Gasa would wear to the event, Some shows create hashtaps for
promational purposes. While advertising the ffth season of Jersor Shore, MTV used promos with various
hashtags related to events in the show to generale buzz.

In addition to hashtags. programs can also create their own Twitler decounts, Ofien used 1or talk shows or shows
that have a host, sinilar 10 a hashing, the program places @ followed by the specilic Twitter handle at the
bottom of the screen. CNN's fiers Morgan Fomphi showed his Twitter handle ‘piersmaorgan twice during a
show, which generated 4.500 new followers as an immediate resull. Accowns alse make it possible for hosts to
live-tweet during a prerecorded program.™ Comedy Cenirals T ash.) host Daniel Tosh live-tweets via his
Twitter account @danicliosh during new airings of his show. Jelf Probst, host of CBS' Surviver, did not live-
tweet at all during the show's 2010 season. In spring 2011, using the Twitter handle fleffProbst, his live-
tweeting during new episodes of the show- dramatically! s mtal) 5o neall online traffic related to the
show,

Fox's crime, drama Sooey, under the Twiller handle @BONESonFOX, makes an effort to interact with fans and
followers, In addition to being able to post on the hack channel, followers of the Twitter account can use it (o
find and download music playved during the program. The account also makes an effort (o re-tweet and reply to
fan posts using the hashtag bones in thelr posts. Bones™ actors and creative team also hold live tweel scssions
where followers can tweel guestions about the sliow.



The HBO program Trwe Blood has taken Twitter a step further by creating Twitter accounts for the fictional
characters on the show, Using the tag #TrueBlood, these churacters’ tweets use dialogue specific to how they

speak on the show. Unlike other, unofficial character Twitter accounts, all of the True Blood character accounts
are created and mamtained by HBO,

A cottage industry has sprung up around facilitating TV stations interaction with viewers. Companies like Mass
Relevance. Neverno, TV Interact and Vidpresso all aim to help broadeastiers more easily use social media.

Facehbook

Throigh the evolution of Facebook as the premier social networking site, television programs have taken
advantage of the enormous amount of users by creating pages for users to "Like". After clicking "Like" on a
page it will then show up under the user's interests. Television programs lake advantuae of this by creating
exclusive posts that only those who "Like” the page can see. he pages post updates that include air-times of
new episodes, preview and behind the scenes clips, merchundise and coupon opporumines, and interviews with
the show's actors and directors. Access to exclusive content entices Facebook users to "Like" the pages of their
favorite shows. As of May 2001, 275 million users "Liked" a welevision show page on Facebook. The average
users "Liked" at least six shows Icadmg toran average of 1,65 billion Likes ofelevision shows,

Seventeen of the wop 100 most Liked pages are television programs with Fox's The Simpsons, Family Guy and
Comedy Central's South Park being the top three most "Liked" television pages. A show's Likes on Facebook
also trend over Lime, being the most "Liked” shuw on Facebuok, [he Simpsons (48 million "Likes") szes an
average 1.23% weekly growth and a 0.15% daily growth (us of April 2002),

Katingy
Social media sites

Studies have shown that secial media sites such as Twitter have been used to calculate & portion of television
ratings. The rise in various devices currently available for viewers to access television content on has caused for
the traditional Mielsen Ratings svitem to become ouldated and thus no longer capable of penerating an accurate
depiction of viewership. Functions sueh as onling viewing, recorded DYE content, and live streams over the

[ntermet are not taken into account when caleulating television ratings. The Miclsen Media Research took a
survey at the end of 2009 which concluded that 59% of Americans simultancously watched television and
accessed the interner at lenst once per month, spending 3.3 hours of simulianeons use per month. Rating
information can be gathered through the secial medin siie's "back-channe!™  While social media sites,
specifically Twitter, have proven to he able to senerte television rating numbers theee are still limitations to
that function. Twiter was not designed to calculate welevision ratings therefore mare work needs to be done to
refine the method to acquiring a look at viewership though the site.

The Grammy Awards provide an example of a direet correlation between back channe! traffic and ratings. In
2010 the award show saw a 35% Increase in viewers from the previous vear's broadcast as a result of social
media integration. A more extreme example of a social medin ranngs boost can be scene with the Oxyeen
Newwork's 3ad Girls Club who's East Coast premiere saw a 97% ratings inerease through social network activity
where the West Coast airing, which offered no socal element. only saw o 7% from the previous week. On the
flipside, a large amount of online traffic does not always however translate into high ratings. A studied showed
that while & large amount of online traffic may circulate about a program it does not necessarily mean that a
large audience is physically watching
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Name of Faculty- Dr. Sandeep Srivastava
Date- 18-05-2019
Topic- Right o Information Act

The Right to Information (RT1) is an act of the Parliament ol India whicly sets out the rules and
procedures regarding citizens' right to information. It replaced the [ormer Freedom of
- Information Act, 2002. Under the provisions of RTl Act, any citizen of India may request
information from a "public authority" (a body of Government or "instrumentality of State")
which is required to reply expeditiously or within thirty days. In case of matter involving a
petitioner's life and liberty, the information has to be provided within 48 hours. The Act also
requires every public authority 1o computerize therr records for wide dissemination and to
proactively publish certain eategories ol information <o that the ¢itizens necd minimum recourse
to request for information lormally.

The RTI Bill was passed by Parliament of India on 13 June 2005 and came into force with effect
from 12 October 2005. Every day on an average, over 4800 RT1 applications are filed. In the first
ten years of the commencement of the act over 17,500,000 applications had been filed.

Although Right to Information is not meluded as a Fundamento] Right in the Constitution of
India, it protects the fundamental rights o Freedom of Fxpression and Speech under Article
19(1){a) and Right to Life and Personal Liberty under Article 21 guaranteed by the Constitution.
The authorities under RTT Act 2003 are called public authorities. The Public Information Officer
(P10} or the First Appellate Authority in the public authorities perform quasi judicial function of
. deciding on the application and appeal respectively. This act was enacted in order to consclidate
the fundamental right in the Indian constitution 'freedom of speech'. Since RTI is implicit in the
Right to Freedom of Speech and Expression under Article 19 of the Indian Constitution, it is an
implied fundamental right.

Information disclosure in India had iraditionally been restricted by 1he Official Seerets Act
1923 and various other special laws. which the new RTI Act overrides. Right to Information

codifies a fundamental right of the citizens of India. RTI has proven to be very useful, but is
counteracted by the Whistle Blowers Protection Act. 201 1.

The Right to Information (Amendment) Bill, 2019, seeks Lo amend Sections 13, 16, and 27 of the
RTI Act. Section 13 of the original Act: It sets the term of the central Chief Information
Commissioner and Information Commissioners at five yvears (or until the age of 65, whichever is
carlier). Fimally in ashwanee k. singh casc on 20 September 2020, it is stabilised that right to
information is a fundamental right



